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(1) Complaining about the few natural resources we have in our country won't get us anywhere.
Instead, we should make the best of this bad situation.

(2) Tt must be admitted that the purpose of advertising is not only to sell as many products as
possible, but also to give the public useful information on new products. Moreover, it is largely
due to the money paid by advertisers and sponsors that we need not pay much for newspapers
and can enjoy interesting television programs.

(1) Tt is no use complaining about the few natural resources in our country. Instead, we must
try to make the best we can of this bad situation.

(2) We must admit that advertisements are used to give people helpful information on new
products, as well as to sell as many products as possible. In addition, the money paid by
advertisers and sponsors is the main reason we pay so little for daily papers and can enjoy
entertaining TV programs.
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