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Hi Stacy, it’s Michael from Unifix Inc. ( 1 ) ( 2 ) ( 3 ) possible for you to fill out
a survey about the product sample we sent last week?

Sure.

I'm really ( 4 ) ( 5 ) ask you on such short notice, but could you please have it to us by
Friday?

OK, I'll see what I can do.
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@ SUBJECT : (*1)New Product Target Request

Dear Mr. Paul White(—White:)(*2)

Here is my answer below.(— 4~ %)

(*3)In my view, I disagree with the target.

(FR | 1 T4 22)(*4) (*5)Because I conduct a enquete(—conducted a survey)(*6) among one of my

clients the other day, the results of the survey show that our new product is more popular among

men in their 20’s and 30’s than women. And I can’t agree with targeting at women in their 20’s.(—

AED)(*7) And(—As a result,)(*8) I really think we should review the primary target and then,
change its package to appeal to men.

(0| 174 2) See a summary I attached for more information.

(*9)If you have any questions for(—about) the summary, please do not hesitate to(iE/Jll) contact me

as soon as possible(—~2%)(*10).

I would appreciate it(—be grateful) if you can tell me your thought(—could share your
thoughts)(*11) at the(+jif) next meeting.
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I would like to hear(—look forward to hearing)(*12) from you soon.

Thanks, (—Sincerely yours,)(*13)

Taro Zoshin

Sales Department(*14)
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(f51) T'm afraid I do not agree with you about this plan.
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(f51) Ireally think we should review our target, because the result of the
survey clearly shows that our new product is more popular among men in
their 20’s and 30’s than women. As a result, I would like you to change its

package to appeal to men.
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