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Of all businesses, / however, / the prize for research thoroughness may go
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to toothpaste makers.

But <to affect demand>, / companies need the answer to one more question: /
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they need to know [what causes us <to want the things [+ we buy]>].
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1. It is impossible to know how much food we consume a year. ( )
2. Toothpaste makers carry out more thorough research than any other business. ( )
3. Companies need to know the reason why we want the things we buy. ( )
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